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Guangzhou Inspection Testing and Certification Group Co., Ltd.
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National Quality Inspection and Testing Center for Textile Garment and Accessories(Guangzhou)
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National Quality Inspection and Testing Center for Leather Products(Guangdong)
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China Nonwovens and Industrial Textiles Testing Center(Guangdong)
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Domestic Leading Comprehensive Power

Help the Brand Globally Accessible
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As an international third-party testing and certification organization, GTTC mainly engages in inspection, testing and certifica-
tion. Guangzhou SASAC fulfills the duties of the investor and entrusts Guangzhou Municipal Bureau of Market Regulation to
supervise. It mainly engaged in quality testing and certification, proficiency testing, standard training laboratory services and
market management services in textile and light industry, food chemical industry, ecological environmental, construction
engineering, etc.. GTTC possesses three national-level quality inspection centers for textiles, garments and accessories, leather
products and processed foods. It has more than 1800 professional staffs and over 70,000ni of offices and laboratories. It is a
comprehensive technical service institution integrating testing, certification, training, standardization and other technical
services. Its inspection and testing capabilities and technical service level are among the top in China.

GTTC always upholds the concept of sustainable development and explores new services concerning green and low-carbon
economics. GTTC bears the responsibilities of fighting COVID-19 and promotes high-quality development of the enterprise.
Moreover, GTTC combines the contribution value for employees, customers, environment and society with the strategy and

management of the enterprise. GTTC endeavors to be one of your fair and reliable partners.
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Senior Experts Regulate the Team

Provide One-Stop Solutions

EfrdSHEERR

Director of GTTC International Business Department
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20 years of service experience in the international testing and certification field

LREFNEELHRENFEE

Rich experience in laboratory team management

BEERAMRE=FRUNESREE

Worked as a senior manager in a well-known international third-party testing organization
5B IH 25 i E PR oA 1 A R Ko BR 35 hEAS AT

Familiar with international laws & regulations for consumer products and testing

standards for the brands in Europe and the USA
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Has global outlook and innovation consciousness to serve customers
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Senior manager of GTTC International Business Department
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16 years of service experience in the international testing field

KRN TERE RmERS

Engaged in the service for the international well-known brands for a long time

ARBEREREARITEER
Familiar with domestic laws, regulations and standard requirements

B R E SN 24 B AR E S meE il

Invited by internationally well-known brands to go abroad for training

Z=/\5 (Alice Li)
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The International Business Department of GTTC is a professional service team aimed to deepen the international layout and provide
good service for customers of high-end brands. With the rich experience of its members, GTTC helps domestic brands enter the

international market and international brands into Chinese market smoothly. It endeavors to build an unobstructed passage for

customers of high-end brands in the global market.
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Senior manager of GTTC International Business Department
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14 years of service experience in the international testing field
A ZEERENMIAE R

Familiars with laws, regulations and testing requirements of many countries

BEERMRE=SFRUNBKREFZHE

Worked as a customer manager in a well-known international third-party testing organization

AP EBIE 200N AU KER

Lead the team to maintain the relationship with more than 200 VIP clients
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$*::I:t{/z\ (Lisa Ll) Good at providing one-stop service solutions for customers
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Core member of GTTC International Business Department
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12 years of service experience in the international testing field
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Good at product quality analysis and risk assessment
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Provide professional analysis and consulting service for customers

a4 (Vivian Ho)
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Core member of GTTC International Business Department
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14 years of service experience in the international testing field
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Worked as a customer service manager of an international well-known third-party testing organization
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Familiar with laws, regulations and testing requirements at home and abroad
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Good at making testing plans by evaluating product risk

XI|BE4 (Aileen Liu)
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Senior experts in the team have over 15 years of work experience in the third-party testing and certification organization supported
by international fund. They are familiar with the testing procedures and requirements for major brands in Europe and the USA. They
are good at interpreting laws and regulations of Europe, the USA, Asia and the Middle East. They are able to provide high-quality
testing, certification, standards, consulting, training, research and other one-stop services for customers all over the world. The team
always adheres to the service concept of fairness, professionalism and enthusiasm. They endeavor to make a good life with you in
the new era.
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Improve Brand Compliance
Build a Good Global Trade Network
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With the development of globalization, international trade has become more and more closely. In order to expand brand market, it is
necessary to comply with the rules of market compliance. GTTC International business department provides professional testing and
certification service for global customers, which helps customers to understand domestic and foreign standards and testing contents.

They endeavor to build a good global trade network.

:\LE)\ I:I:l IEI Fﬁiﬁ To enter the Chinese market
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For the products that are imported into the Chinese market, it is necessary to meet Chinese mandatory standards, corresponding
product standards and the requirements of laws and regulations such as Product Quality Law of the People’s Republic of China,

Standardization Law of the People’s Republic of China, and Law of the People's Republic of China on the Protection of Consumer

Rights and Interests, E-commerce products must meet E-Commerce Law of the People's Republic of China.

(REARHENE™REREE)
(R N\ RIEMERELED
(REARXENEBFESE)
(R N\RHEMEH R BN RIFIE)
CGREMEF RINEEEME)F

Product Quality Law of the People’s Republic of China

Standardization Law of the People’s Republic of China

Law of the People's Republic of China on the Protection of Consumer Rights and Interests
E-Commerce Law of the People's Republic of China

Mandatory Product Certification Management Regulations

and so on.
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*Egiﬁgl‘ﬁiiﬁ To expand overseas markets
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With the globalization of the trade, overseas market still has more room for expansion and more opportunities. If domestic products
are exported to the international market, it is necessary to meet the targeted country’s laws, regulations and mandatory requirements,
such as CPSIA in the USA, REACH in Europe and so on.

HE IR S FRFEIREAH 16 CFR 300/303/423
ESJE JHERMIEEAZR The Consumer Product Safety Improvement Act (CPSIA)
USA H;EZRCAB5 California Proposition 65 (CA 65)
EEERBAYIFESE AFIRM Restricted Substances List (AFIRM RSL)
RRMA% 53758 REGULATION (EU) No 1007/2011
BRI
! FRNC L2 asE A, 3, AP RTADSZ R A1) Registration, Evaluation, Authorization and Restriction of Chemicals (REACH)
Europe
BAMENETHY Persistent Organic Pollutants (POPs)
== BAFERZELIES General Product Safety Directive (GPSD)
Germany BE(FREIEEA) Chemverbotsv
o b e g a7
Switzerland Swiss Ordinance on Chemical Risk Reduction Directive (ChemRRV)
SR ACF T AFRSEZ198T Fair Trade Act 1987
Australia HERUEYIRIRER SIS Safety Guidance on Concentrations of Particular Chemicals in Certain Consumer Goods
mEx JHERRR LR Canada Consumer Product Safety Act (CCPSA)
Canada SRR EEM Textile Labelling and Advertising Regulations
L Ed BERSREBINR KC Mark
Korea EE) |ERART AR Korea Children’ s Products Safety Special Act
A7 BAELRSHES(XTARRPEENRA B A
Japan Act on Control of Household Products Containing Harmful Substances, Act No. 112 of 1973
TOHE PR REARENR
Saudi Arabia Technical Regulation of Textile Products
+tEHR USRI TS BARRIRAIS AL
Turkey KKDIK Regulation (Similar to EU REACH Regulation)
[ TRER QCVN 01: 2017/BCTS4H
Vietnam Ministry of Industry and Trade QCVN 01:2017/BCT
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Provide Global Service

The Testing Items Cover 8000+ Domestic and Foreign Standards

[ FAHA EFRfo# R4 R 2 TSN BE I A KR B &= 2 BKRIGB. FZ. QB. ISO.AATCC. BSI. UIS. DIN.SASO
FERIMRERNEEST, N RHERRNERMARS.

GTTC has internationally advanced testing capability in the whole fields of textiles. It also has the worldwide testing capability of GB,
FZ, QB, ISO, AATCC, BSI, UIS, DIN, SASO and other domestic and foreign standards. Thus it can provide high-quality global service

for enterprises.

w2 SeE
Testing Scope

AR
Fiber
ghex
Yarn

2145 SR M B &
Textiles and Related Products
Ak FRLHAR G
Industrial Textiles
PHPERE &
Down Feather and Related Products
R/ ERME M

Leather/Fur and Related Products
T 58

Shoes and Materials

FaEL M EC

Bags and Accessories

p-4 |

Stationary

AR LZERm@m

Toys and Children’s Products

33

Glasses

EC SINES SEEUl

Dyes and Dye Auxiliaries
2zl BRI
Plastic products

KR

Water Quality

£ o

Paper Products
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Testing Standards

E % 1SO

International: ISO
H[E:GB.FZ.GB.FZ.QB.HG. SN
China: GB.FZ.GB.FZ.QB.HG.SN

YN SN

EU: EN

E N4 ER IDFB

International Down and Feather Bureau: IDFB

%[E:AATCC.ASTM.CPSC
USA: AATCC, ASTM, CPSC

HZ:JIS
Japan: JIS

~

7b4F:SASO
Saudi Arabia: SASO

DheetEM i (3B 53)

Functional Testing (Partial)

EseE

Anti-Static

R

Cool Feeling
mEmE
Antibacterial Property and Mildew Resistance
HR

Deodorant
ImETIMERE
Far-Infrared Property
ik ¥57
UV-Protective
A

Wrinkle Free

a7

Anti-Mite Property

2 a1 B =

Key Testing Items

FA7k

Water Resistance

TR+

Moisture Absorption and Quick Drying
ST 2!

Moisture Absorption and Heating
bz

Oil Repellency

7K

Water Repellency
BE5

Soil Release
ES

Air Permeability
B

Water Vapour Permeability
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Testing of Medical Device and Personal
Protective Equipment (Partial)

T/ ESHMEY

Resistance to Microbial Penetration (dry/wet)

TUK/MZ BRI E RIMRER 5

Water Resistance/Alcohol Resistance/Resistance of Penetration by Synthetic Blood

Ei[ESPURIEVES

Bacterial Filtration Efficiency

(WS TATEY/PORE Y ES

Particle Filtration Efficiency of Respirator
FTEER

Linting

MRS RRAZ SN

Resistance of Penetration by Bloodborne Pathogens

MEMERE MR

Microbial Cleanliness (Bioburden)
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HFRZRY BN (553)

Testing of Restricted Chemical Substances (Partial)

R RN

Formaldehyde Nickel Release

Bt (E ZUEIR

pH Value Polynuclear Aromatic

(GRS S AR

AZO Dyes (Banned Amines) Cr(Vl)

PER_HFEREEE BNHBLEY

Phthalates Organotin Compounds (DBT, DOT, TBT, TPT, TPhT etc.)
iR I BB R A 2 Imh R Al

Alkylphenol (AP)/Alkylphenol Ethoxylates (APEQOSs) Short-Chain Chlorinated Paraffins (SCCPs) (C10-C13)
BEERE

Heavy metals

AENESRE

Extractable Heavy Metals
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Global Laws/Regulations/Requirements Compliance Testing (Partial)

RRMC IS S AR, 3T, 77 AT A SZ IRALAGID

Registration, Evaluation and Authorization of Chemicals (REACH)
ChnING5EZED

California Proposition 65

EXEHBEmTEEHER

Consumer Product Safety Improvement Act (CPSIA)
SEXEYR

Substances of Very High Concern (SVHC)

BRI RARIDEATAE

OEKO-TEX Standard 100

[t F1#8 A CMAL CAL. CNAS. CATL.CPSC. WOOLMARK. IDFBZEE£EKIA AT RIIAIEE &, H iR S 343, H.
ROEEFL00 + N EXRMXLINEINRTARETAR, BEERRE . BRiiRS XN E R BfEXE. &E.
EEEE BAFL BT MEARURP R EE. B A %S,

GTTC has universally accepted certification qualifications such as CMA, CAL, CNAS, CATL, CPSC, WOOLMARK, IDFB and so on.

Its testing reports have international credibility, which are approved by over 100 national and regional laboratory accreditation organi-

zations in the USA, Japan, UK, France and Germany. Served countries and areas include the USA, the UK, Germany, France, Italy,

Spain, Canada and the Middle East, South Korea, Japan, Singapore and so on.
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